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B.Com. Hons. V Sem
Subject : Marketing Concepts & Consurae: Behaviour

M.M. : 100

) and frade muark, Afrer vales
v
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Course Objective :

To enhance the knowledge of Marketing concepts, product. price & consumer behaviour
in the students because Marketing is verv important field in todays scenario,

COURSE CONTENTS

UNIT =1

> Busics Of Muarketing, Meaning & Definition Of tlarket & Marketing, Nature
Scope & Imiportance Of Muarketing, :

139777 @ smemener e arone site o &7 el T gfm
13977 [ g7 &7 7 78er

Marketing Concepts:

UNIT <11

# Consumer Belaviour - Natuie, scope and sigicificance types of consumers,
Factyrs infiuencing consumer belaviour . '
TTHITT FTETE: TP, &7, T GTNTIST @ g gy TETT
@l gHIET Fve are gew

~ Murker Seementation: Concepr & Liiporwance, Bas i for Marker Segmentation

FII [3/@aaseer sraerevr ve TECT TSI [ATIFTET B ST |

~ Development of Muarketing Strarcoies & Plans, Merketing & Customers Valuss
& Satisfuction,
137 At a1 fwrg gur Frisr Ry VT UG Hod
qaAT |

7 Produci: Concept of product, cousumer & hidusivial Goods. Prodiet Plunning
& developmentypacking rofe and frenctions, brand and functions, Brand name

. ; oY S,
service, Producr life eyole. GFGTE &} FGETeUIT.
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7 Price: Concept of price; price v/ cost;
Importance of price in marketing mix; f
service; pricing policies. _
T Bl TR To a7 Frra [ T g st yRer Ry

Fsrer & w3 sty VI A1 WAl @ ged & weea sv are)
deq, gy Ffdar |

lmportance of price in marketing
actors affecting price of a product or

Suggested Reading:

1. Consamer Behaviour & Marketing Research — Naijr
2. Consumer Behaviour & Marketing Communication:
3. Consumecr Behaviour & Barta, Excel Books,

141> | U

Suja, Himalaya Publication,
; Kazmi SN, Excel Books.
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B.Com (Hons.) V Sem.
Subject: AUDITING

Unit I :-

Introduction, Meaning & objectives, Fraud, Errors. Basic principles and techniques.
Classification of audit.

Unit-II:-

Audit programme: Audit programme, Audit books .Auditor’s working books . Test
Checking, Routine checking.

Unit-III:-

Auditing planning: Internal control, internal check & Internal audit .Vouching &
verification of assets and liabilities,

Unit -1V :-

Company Auditors: Qualifications and disqualifications, Appointment, Removal.
Remuneration, Rights Duties & Liabilities.

Unit-V:-
Recent trends in auditing, Basic consideration of audit in EDP environment.

Suggested readings:

Tandon B.N. Principles of Auditing, S.chand & company
New Delhi.

Sharma T.R. Auditing Principles & problems Sahitya
Bhavan, Agra.

Awasthi & Tripathi Auditing, (M.P. Hindi Granth Acadzmy)

Dr. S.M. Shukla Auditing, Sahitya Bhavan, Agra.
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[Max Marks: 50]
Minf.Marks ¢ 17

[B.com V SEM (hons.)]
Value Added Programme

1. Personality Development [20]

In this era of continuous improvement and competition, development of the students’ overall
personality, thereby enhancing their career prospects is the major objective behind including this
subject.

Specific objective for the students

e Develop effective corﬁmunication skills (spoken and written).
« Develop effective presentation skills. ‘

* Conduct effective business correspondence and prepare business reports which
produce results.

2. Group Discussions and Personal Interview [20]

To face the world they are being prepared for GD / PI. These sessions are videotaped and later played
back so that the students can see for themselves if their verbal and non-verbal messages are in
synchrony and make for meaningful communication. For the practice sessions in personal
interviews, industry experts ace invited to be on the interview panels. Feedback is given to the
students later for a realistic understanding of industry expectations.

3. Resume writing _ [10]

To show the qualifications and skills of students in a presentable format, resume writing skill is
being taught. So that a student is able to prepare a confined resume of himself
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